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ABSTRACT

The purpose of this research was to study the marketing mix factors affecting the purchasing
decision for housing insurance in Bangkok and its vicinities. The study was conducted from a
population of 385 people. The tools used in the study were online questionnaires and data were
analyzed by descriptive statistics, which consisted of percentage, mean, standard deviation.
Hypothesis testing was performed using Independent Sample t-test, One-way ANOVA (F-test) and

Pearson Product Moment Correlation statistical analysis at 0.05 level of significance.

The results showed that Most of the sample population were female, aged between 211
females, aged between 21-30 years, 160 people. 239 people with bachelor's degrees, with 117
occupations, most of them retired / unemployed (most of whom have incomes in the range of more

than 50,000 baht, 120 people)

Hypothesis or problem in research item 1 concerning personal factors and decision to
purchase insurance for housing in Bangkok and vicinities. Affect the decision to buy insurance for
housing or not, how? Different factors affect the decision to buy home insurance. Different in many
issues, whether in terms of status, occupation and income, affecting the purchase of home insurance.

with a statistical significance at the 0.05 level

and the hypothesis or problem in research item 2 about the marketing mix factors affecting
the decision to buy insurance for housing in Bangkok and its vicinity. Affect the decision to buy
insurance for housing or not, how? In the marketing mix factors affecting the decision to purchase
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insurance for housing in Bangkok and its vicinity There were more than one marketing mix factor
affecting the decision to purchase insurance for housing in Bangkok and its vicinity. It was found that
the product aspect, the price and the marketing promotion aspect affected the decision to purchase
insurance for the residence in Bangkok. Bangkok and vicinities early variables Distribution channels

did not affect the decision to purchase insurance for housing in Bangkok and its vicinity.
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