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ABSTRACT

The purpose of this study is to study the difference between personal factors and
technology acceptance factors using Mobile Banking Application in Bangkok and to study the
confidence in using services that affect technology acceptance. Mobile Banking Application
in Bangkok. The Questionnaire is a tool to collect data from 385 smartphone users aged 18
and older in Bangkok. The results of the study include frequency distribution, average
percentage, standard deviation, correlation testing and hypothesis testing with independent
sample t-Test, (F-Test), One-Way ANOVA, Post Hoc Tests, Scheffe, statistical package for

social science, and multiple regression analysis.

The study found that 168 or 43.6 percent of the respondents were male, 36.1 percent
between the ages of 18 and 30 years of age, 62.6 percent of the respondents were male,
55.3 percent of the respondents, and 44.4 percent of the respondents were male and Baht

30,001-50, respectively.

The assumption test found that the factors of knowing and caring for subscribers and

providing convenience affect the confidence of the mobile banking application in Bangkok

Keywords: Technology Acceptance, Service Use, Bank Applications
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