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Abstract

Title: MARKETING MIX FACTORS THAT AFFECT COFFEE PURCHASE DECISIONS AT HOLA
TONMYE BY THANATHORN IN BANGKOK AND THE VICINITY

Author: Mrs. Nonglak Wongpetchvichean
Major: Business Management

Degree: Master of Business Administration
Advisor: Dr.Poramet Boonnumsirikij
Academic Year: 2021

This research aimed: 1) to study the personal factors that affected the coffee purchase decisions at
Hola Tonmye By Thanathorn shop; and 2) to study service marketing mix factors (7P's product,
price, place, promotion, people, process, physical evidence) that affected the coffee purchase
decisions at Hola Tonmye By Thanathorn shop. The sample size of the research was comprised of
400 respondents who were consumers in Bangkok and the Vicinity and have purchased coffee at
Hola Tonmye ByThanathorn shop. The research tool was an online questionnaire. This study used
frequency distribution, the standard deviation in percent values, Independent T-Test Sample
analysis, analysis of variance (One-Way ANOVA), and the Multiple Regression Analysis was
utilized to test the hypothesis. The results of the study concluded: 1) personal factors such as
differences in education, occupation, and income of consumers in Bangkok and the Vicinity
affected coffee purchase decisions at Hola Tonmye By Thanathorn shop with statistical significance
at the level of 0.05; and 2) that service marketing mix factors such as product, promotion, price,
and people influence coffee purchase decisions at Hola Tonmye By Thanathorn shop with

statistical significance at the level of 0.05 as well.

Keywords: service marketing mix, coffee shop
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