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ABSTRACT

The trend of using Internet of Things (IoT) is increasing in the future. The technology

used with 10T has been continuously developed, but the current acceptance of its usage is still
low. Therefore, a study has been conducted to examine the factors that affect attitudes towards
using loT, categorized by personal factors, and to study the factors that affect technology
acceptance in terms of perceived benefits, ease of use, perceived risks, and trust in usage.
The sample group is People who have used online astrology prediction services. There were
400 people living, working, or studying in the Bangkok area. Data were collected using
questionnaires. Data were analyzed using descriptive statistics such as frequency, percentage,
and mean, and inferential statistics such as One-way ANOVA (F-test) and multiple regression
coefficients (MRA).

The research results found that personal factors include gender, age, education level,
marital status and occupation different, not significantly affect the acceptance of different
Internet of Thinks (loT) are significantly different at the 0.05 level. Factors related to technology
acceptance, including perceived usefulness, perceived risk, perceived ease of use, and trust in
usage, significantly affect the acceptance of Internet of Things (loT) technology at a statistically
significant level of .05, except for ease of use, which does not significantly affect the acceptance

of loT technology at a statistically significant level of .05.
Keywords : Internet of Things (loT), Technology Acceptance
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