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Marketing mix factors that affect the decision to use home loan services

with the Government Housing Bank in Bangkok and surrounding areas
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ABSTRACT

This research study aims to examine the marketing mix factors influencing the decision to use
housing loan services from the Government Housing Bank (GHB) in Bangkok and its vicinity. The
study population consists of customers who use housing loan services at the GHB in Bangkok
and its vicinity, with a sample size of 400 people selected through random sampling using
questionnaires. The independent variables include demographic factors and the marketing mix
(7Ps), while the dependent variable is the decision-making factors for using housing loan services
from the GHB in Bangkok and its vicinity. Data were analyzed using statistical software, employing
descriptive statistics such as percentages, arithmetic mean, and standard deviation, as well as
inferential statistics. A comparative analysis of the differences in decision levels for using housing
loan services among GHB customers in Bangkok and its vicinity was conducted based on personal
factors such as age. This was done using One-Way ANOVA, and significant differences were

further tested using the Least Significant Difference (LSD) method. Additionally, multiple

regression analysis was performed with a statistical significance level of 0.05.

The study results indicated that the majority of service users are female, with marital statuses

including single, divorced, and widowed. Most service users are aged 25-34 years, hold a
bachelor's degree, work as private company employees, and have a monthly income of 20, 000-

40, 000 baht. Analyzing the marketing mix (7Ps), it was found that customers of different ages
have different decision-making processes for using housing loan services at the GHB in Bangkok
and its vicinity. Specifically, differences were found in the aspects of need recognition and
purchase decision, indicating the potential for using this information to plan marketing strategies

and develop services that effectively meet the needs of users in different age groups. This is

significant at the 0.5 significance level.



Regarding the marketing mix (7Ps), it was found that product, distribution channels,
promotion, processes, and physical evidence have an influence on the decision to use housing

loan services among GHB customers in Bangkok and its vicinity.

Keywords:Government Housing Bank, marketing mix factors, decision-making behavior for

using loan services
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