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ABSTRACT

This study aims to examine the personal factors and consumer decision-making
behaviors that influence the decision to purchase construction materials in Bangkok. Additionally,
the research seeks to compare these factors based on personal attributes and purchasing
behaviors. The population for the study includes consumers in Bangkok who have previously
purchased construction materials, with a sample size of 400 individuals selected through
accidental sampling. Data collection was conducted using questionnaires, and data analysis
employed descriptive statistics such as frequency, percentage, mean, and standard deviation, as
well as inferential statistics including Independent sample t-tests and F-tests (One way ANOVA).

The results indicate that the factors influencing the decision to purchase construction
materials are at a high level overall. When comparing factors based on personal attributes,
significant differences were found in the opinions of consumers with varying ages, education
levels, average incomes, and occupations, at a significance level of 0.05. Furthermore, when
comparing factors based on purchasing behaviors, significant differences were identified in the
opinions of consumers with different purposes for purchasing construction materials, individuals
involved in the purchasing decision, expenses per purchase, and the timing of purchases, also at

a significance level of 0.05.
Keywords: Decision making, Purchasing Construction materials
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