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Abstract

The purpose of this research is to study the factors that affect consumers in deciding to
order skincare through TikTok channels in the Bangkok area. Classified by personal factors of
consumers in the Bangkok metropolitan area. The sample used in the research was a group of
consumers who had ordered skincare products in the Bangkok area. The study period was from
May 1 to June 30, 2024. Statistics used to analyze data. Descriptive statistics and inferential
statistics were used, including calculation of frequencies, percentages, mean, standard deviations,
F-test analysis at a statistically significant level of .05, and one-way variance analysis (Anova) The
results showed that the consumer group in deciding to order skincare through the TikTok channel
in the Bangkok area is mostly female, aged 25-34 years old, with a bachelor's degree, most of
them are employees of companies/stores, and have an average monthly income of 25,000-35,000
baht. Most of them decide to buy it by themselves, and most of the reasons for ordering are

because there are discount coupons.

In conclusion Personal factors including gender, age, education level, occupation, and
income. Affecting consumers in deciding to order skincare through the TikTok channel in the
Bangkok area. In addition, it was found that the marketing mix such as product prices, distribution
channels, marketing promotion, personnel, physical characteristics, and processes affected the
decision to order skincare through the Tiktok channel in the Bangkok area. This information can be
used to plan and improve marketing strategies to suit the needs of consumers who have ordered

and who are interested in ordering. Order skincare via Tiktok channel.
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andndefuduugluaisdeliuszensinafodaiftasannisuanda viligndrefudiesas

aulUaae (Kotler, 1997)
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5.1 fa3unulu (Internal Factors) ansmizauda: iwa a1g 818w Mele szaumsdinmn lawalad
A @ A A A A o A i a A ) o A& &

anuawla wadnssumslsnuloduaiife afiouuasriauad: afsufsinunteldsean la
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5.2 1lasun1awan (External Factors) 8nBwan1iginu: aTaua Lﬁ"auga yanandaniwauw
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Plunkett and Attner NA1INNTLIWNNTAARLY (Process of decision making) AaN8H9nT
fnwuatuaanvasmsaadulansuadrauusnlland faugaring Fsmsaadulalasddautuves
nazuaun1Iaina umidadulalasnisls nane usska wlufadnginosidaduns
aaaulalagldsniouitmeinemaasidwesasfotioluniswd: aaEﬂLﬁiamié'@ﬁul% 97N
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WAIUINIILREN (Develop potential alternatives) 4. MINANLAMAFaN (Analyze the alternatives) 5.

naliannadenfidinga (Select the best alternative) 6. MyHan1IaadulaldUfu@ (Implement



the decision) 7. ﬂﬂiﬁ%”miwumquLLaz‘lJifoluNa (Establish a control and evaluation system)

(BNT 5IANIH, 2557)
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a { Q Q 1 & v
NWIRAN AN UTIINEIUUTZRNNIINIAAa (7Ps) T9UsznavlUas 7 asddse nau
WAN bAWA 1.HRAN MM (Product) 2. 3191 (Price) 3.80N%47 (Place) 4.NMIFILFINNNT A9
(Promotion) 5.a% (People) 6.n3:U3%N1T (Process) 7.%é'ﬂgmmamﬂmw (Physical Evidence) L%
a [ 6 v 1 a =3 v A
fiduansmenIdTzanIeans Laun e 918 81N NIFNEN uazeladalfianuad (E. Jerome
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Philip Kotler lana1li matienedlinmuds wadnsmwvesguilaaidunsidoniadum
ai a dq( A ¥ v A Yo 1 a 6 d'l v o ai
Wneanuwndnsiumsdenianmilivesduilnalaslidmudislumsiianziifedumdriaauio
) vV aAa d v {
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When iiialnT 5. Why ¥ilu 6. Whom 1aifialas 7. How gndndaauladaiudiadngls (@9 a3

3au, 2552)
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T NfinadangAnssunIsaafulaafua61u Application TikTok maaﬁuﬂmlum
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dafulada (Decision Making) wwd@aineInbaNiuunLe) Influencer 2895USlnAGRMNN Sy
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ananangvaidIndIzand miaaad iWududimenmiemanaiugule GauIEnls
i NaaauawaInNuie walwwinguidhnang vaudwnwiasinagniineussy
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& Aa A a & Y A & L&A
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LW A WA TROEN T A AL WITUTUT UG Video Content NAUs:luminazasala
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TINUE anvInY urs swiesInewadiad 2020)
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2. 974

3. @0 U N

4. SEAUNISANEN
5. 1N

6. ¢/l

Al Isany

1 D
A A s

WRANIINNINRADNTRITORNULAT
N1 Tiktok Shop (6w1h)

-1las%a (Who)

- &oazls (What)

- Fofilwu (Where)
- Fauflows (When)

Vuda (Why)

30

- awzlas (Whom)

- 1521 3ua9ls (How)

0N UFINYITRINIINIINAA(7PS)

N

N

. Y8 WHAAA A Product

. 1298@1%310" Price

. 8@ WTBINIINIIIAINUNY Place

. R38N UNIFILEINNITAA@ Promotion
. aduenuyaaa People

. 128@ 1WA TZUIBNNT Process

. 12u@1wN18AIN Physical Evidence
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msﬁn‘mSadﬁﬁ]ﬁﬁﬁddNa@ia;ju’ﬂmlumm”@ﬁulﬁ]é’a%aaﬁmmi‘mwﬁadma TikTok Shop
Twaanyamwamiuas lEITmdufiunmsdmulatbaiunauninisaa1auinig (7Ps) figinade
a v A & a Y . v A Ao X, & o
wodnysumidadulagefudenu TikTok saduilnalusanunwamuas 1uisoiljsdnm Jade
nanadaguslnalunmidaduladidaafiuuastitugaims TikTok lwaansanwumuas lasldnis

LTIV 6‘1’5\1Lﬂumﬁms’]zﬁ“ﬁagaL%m”umm N1WIBN1381399 (Survey Research)

3.1.1152231n5 U5231nIWaINN1TI98ATI% Aa ;ju’%InﬂﬁLﬂﬂﬁa%aaﬁmms’muﬁmma TikTok luslae
~ & . P4 ae & o = =< o Ada v o &, a
NIUNWURIUAT Hangadud 18 Jauly udspiiiunsdnsfetatanidanuaunusdang@inisy

NMITORUAHIBLOLUWRLATY TikTok LUL&AUNY (Questionnaire)

3.1.2 naNA29819 ﬂ@jm‘ﬁaﬂ'wwaomﬁﬁ'ﬂﬂ%ﬁﬁ fa ;ju’fﬂﬂﬂﬁmyé’a%aaﬁmm%ﬁhwﬁaamd TikTok

o

Z & o { o, '
I%L%@ﬂEGL‘Y]W&M’]%ﬂi ﬁﬂ']&lq@]dl,l,(ﬂ 18 ﬂ"ll%vlﬂ UIN 400 ﬂuﬁ@ﬂﬂﬂﬂgl%w@ﬂ?dL“/]W&Iﬁ’?%ﬂ‘i ﬂQN

dadwnlflunsdnsnibildungniidszaunaoilunisBefudinin Application Tiktok Miadtat)
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3.2 35mIgamad MnuanIgudsIsNIFuLILNGN Imﬁnﬁﬁﬂmm’ummaaﬂ@mﬁama
fUILNIFUNANAIBL19IN (FATFUITVAS Taro Yamane,1973:1088) 12ALDNTLANINANG
Lﬂﬁiauﬁlﬁ@mﬂmiﬁimﬁashdvl,&il,ﬁu 0.05 ﬁnmmmmm@maonﬁjwéi"saﬂﬁoﬁﬁaamﬁmﬁaaaumu
ﬁnﬂmsﬁnmmmmmadmjmﬁazmﬁ ﬁaanws@mﬁmu 400 A% Lﬂuﬁuﬂmﬁ'mﬂé’ﬁsﬁaaﬁmm{mu

! . a ' & a
D8INN TikTok EI'WIE]ﬂ%l%L“ﬂ@]ﬂEdLV]WNVﬂ%ﬂiﬁﬂﬂq 18 ﬂ?.l%vlﬂLLQZURUBNWQULLHU?{EUGWN

3.3 1a3aeilanlF w5398 tasasdafiltluns3se: wuuFaUNY (Questionnaire) Liwa3asiion
faglunaiurunudayannnguaiaing glaveanuuunuusaumulasdnmduaiianuwde
WAENO B F grnfsnuidefiisatas uwuseumwutini 3 du sudl 1 Uszmnsmnaad daud
2 iagaLﬁmﬁ'quamsumi%aﬁuﬁwmu‘*ﬁaama Tiktok va3guIlnaludszinalng luwwa
NIUNWURIUAT §auil 3: AU EIUNENTIINIARIALSMS (7P's)

3.3.1 NM3ATIVHBVAMNWLTNAVAIUVVFAUDN A1ANNUTBNWLUL Cronbach's Alpha: Miwe
JannuasieNan e luaILULFaUANN @1 Cronbach's Alpha ﬁags:ij 0.7 - 0.9 1am
LLuuaaumuﬁmwm%aﬁuga RIWULUROUNNN TURIBLIZEUNININMTAANANFINAADN1ITORUA
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Rt A v [l 1 ] v 09: o o dl v a
320U A 1 = #0aAa09 0 = Wuwla  uaz -1 = lisaaaaes Nnuuiwnzif laannsdsziiuaes
Hipmganimandasiienuseandasnusznivdmanuioadl joans lasligasash

803 I0c =) R/N =8/3=267 wind1I10C atil 2.67agluinmsi 10C > 0.5 waayi
wuusaumuiianusaandedgs 10C winelis Aariainugaandas (Index Congruence) >R
ANBEY HATINVDINZUUUANNAAAUTIFITLITTY N Banpfls ST ANBRE A1+
=< v o A ° [ o ' | =< L o o =<
BB TadDNNENININ 1A Idatnankwat a1 0 wanadd hiniklanaziald é1 -1 wunehs

gadouflimanniludaldedsuinen@ina dynniu 2550)
lasazuuui ldananudaiusesfiiormay 3 viu ihundzili 3 326U As 1 = saandas

3.3.2 M3AuIIUTINTaYA WuTuTndayaruiuuseumuaanlai lauld Google Form
LWWBUWWILUUROUDINHIYM NYY Facebook Mg Tasnuafiuung Instagram LINE Official Account LLag
TikTok  WANUULFBUNY $1%3% 30 TaLRenasauinNuLTas Reliabiity lasazuuuildan
mmﬁmﬁumaagﬁfvﬂm 30 i a1l sziiin Vl@i”@ha%iﬁ 0.874 fladenusinanauazasiimn
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3.4 N3ILAINTKRUDAA

v

1. Aanzidayaduai @i Bans T laun dulrudrnnud (Frequencies) fnsasay

(Percentage) flady (Mean)

2. ’imﬁ:ﬁﬁagaﬁmaﬁﬁlﬁaaypmu MINAFBU f-test (ANOVA) NMAATIZAANNLLUTLTIN
LﬁamaaummLmﬂ@'wwaammﬁ@Lﬁmaanajm""sasmﬁﬁé'ﬂHmzﬂi:mmmami’@mﬂ”u WINWU
ANNLAnNaIazlTNINaReY Post Hoc WUL Least Significant Difference (LSD) Lﬁia‘mmwmmmhﬂ
szwinsg lasimuariuindynieadanszay 005 lagldldsunsy sPss lumsiansizays
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ANTNINFUNATIUA 1. 18N IZTINTANFNITNRINAAD1T2 U AW TZFUNIINITAA

a1997 Lanauyagnuit guilnafnfiinauand19niu Sszauanufaiudadadoaiu
U aINIIAANANL AN INAFTZAUANNAALAULANFAIN ﬁwaa;ﬂmmmmwiavlﬂﬁﬁ‘hLLuﬂmsJL‘Wﬂ

718 %9 LGBTQ

JIIURIUNFNNIINIANG 78 Wi LGBTQ F Sig.
MEAN MEAN MEAN
PNAAN A 4.43 4.60 4.87 5.885 | 0.003*
AU 4.79 4.65 4.65 0.881 0.415
AUTDINWNITIAT IR UL 4.30 4.39 4.79 3.797 0.023*
PBFILFINNTANNG 4.27 437 479 4207 |0.016*
AUYANINT 435 4.46 4.70 2.349 | 0.097
NWNTZUIUNT 4.30 4.47 483 5.782 | 0.003*
Wﬁuﬁﬂumzmamﬂmw 443 4.56 4.83 3.636 0.027*

T
% o 3 =

* InpfAYNIZaU 0.05

WaRnsananmsieneianuudstsiulunmnmy sudidssannsfdwauanenanis 4
anufaiwiginudasusudszaunminisama (7Ps) luawsanuanednsnuaadindayma
§OAN 0.05 LHaMNTONTIAIUNLIN TIUNEAR TN FIUTEININMTIATIRING TIURILEEUNTANNG
FAUNTELIUNT UAFIUSNBIENIIMENN Sanudaiwiganuiassdinlszauninsaae
(7Ps) wanendnuanIftufAYeaian 0.05 sauludunauazduyaaing Ianudaiiu

WNeNUTTsEIRLsZRUNMINIAaNa (7Ps) liuanadanuntaiaynIaia .05

danuanuuandnuadsiitbimaynaaid Ssvihnneseuduneg las35ues LSD

YV
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VAIUANZNGN (778, Will¥, LGBTQ) Uazen p-value WNBATIIFALANNUANGINNEDA Uaddh

ANBHANN TN -
LNE T8 | A LGBTQ
78 - -0.17 (0.003*) | -0.44 (0.001*)
TN - - -0.27 (0.009%)
LGBTQ | - - -
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NNUTRTIEIUUTZENNIINTARG (7PS) MUNIAA N (AN WUBINAA UH)

@ o

TIUNURIY: ANAEUAINUANG = -0.17 p-value = 0.003* FaNUUANEAINTRBEAYNIIFDa

UMY LGBTQ:ANRRLANMUUANGT = -0.44 p-value = 0.001* AANNUANGANNARUFAYNIIFHE

@ o

WIINU LGBTQ:ANSREAMNLANGTY = -0.27 p-value = 0.009* AAMNKANANNAULRAYNIFDE

AUNGFINT 2. Ta98N9IAIUNYHNIINNIRITaANWLAINSINA A BT NEIBHEND DY

nl3aanea lZ;E]\‘i‘YI']\‘]TikTOk ‘l%t'ﬂ(ﬂﬂi\‘i NANNKRINATI
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A a a

@13197 1 NFNNAZINA 2 NFNNATIUN 2 WoAnrIwssReFuNdUssinaiuuas A

) ) a o < @ A & & = & v A & v A ~
LLANAIIN (ﬂﬁll LIV Imju NWLLAR ﬁﬁq_.ll ANLED DY I‘Ymmai LORLDWR L&lﬂﬂWi%W\lL’Jai Taﬂﬁdﬂiiﬂﬂll

a '

L AUANNAALAWADLTIDUF I T FUNIANANAAN TN AR TEALANNAALAULANGNINT ﬁwaﬁgﬂmm

anasallil
Tasufunay | A3N ISU | NWLAN sy adu | Inuiued | Luaawiyw F Sig.
mimseaa | ladu GLH na3
MEAN MEAN MEAN MEAN MEAN
TUHANN U 4.83 4.00 4.66 4.50 5.00 17.094 | 0.000*
AWINAN 4.70 3.75 4.22 2.50 4.33 2.660 0.022*
AUTDINIINT | 4.70 3.37 4.22 4.00 5.00 8.539 0.000*
0TI
ANWFILFIN 4.75 3.37 4.22 4.00 5.00 19.844 | 0.000*
MIARA
@‘f’]%lqlﬂa’mi 4.58 3.75 4.1 4.50 4.33 4.414 0.001*
PUANHIULN | 4.62 3.75 4.33 4.50 5.00 4.967 | 0.000*
MEMN
AWNIZTLIWNNT | 4.66 3.50 4.33 3.50 4.33 9.600 0.000*
* fndAnyfiszay 0.05
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SUTEEATYINIRAR .05 aoiu EELEN e Rl T et e Rt RN Anadndudszsnnuefiud
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f1MIUTAFVRIUNFNNIINITAMD WDV UTLLANINWULAT

1. UNRAN U

Usztnnain ASY LISy AWULAG GG Tnwnas LABWIYW
was Tatw ELH na¥
asuwsulaty | - 0.83 0.17 0.33 0.17
(0.000%) (0.000%) | (0.022%) (0.001%)
ALUAR - - -0.66 -0.50 -1.00
(0.000%) (0.000%) (0.000%)
sUARwimas |- - : -0.16 -0.33
(0.022%) (0.001%)
Tnwnas - - - - -0.50
(0.001%)
waawIywias | - - - - -

NANITIATITAMTUTHU NI UM UNRAA DU S UNONNUITLLANIABULAT WUINTTZAUAINY

a = A @ o @ A o ¢ a o ¢
ﬂ(ﬂL‘V\%Lﬂﬂﬁlﬂl]ﬂ"ﬂ‘ﬂUajuﬂjzawﬂqﬂﬂqiﬁa’]@ (7Ps) AT WNIANTUN (@lm.ﬂ’]WNa@].ﬂmGW)

AN L3N LATU LAY NULAN: ALAREANNLANGNY = 0.83, p-value = 0.000*TANNUANGNIBENIT
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