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ABSTRACT

This study aims to compare the purchasing decisions of Doi Kham 0% sugar fruit juice
and examine the consumer perceptions influencing these decisions among consumers in
Bangkok. The population consists of consumers in Bangkok who have purchased Doi Kham 0%
sugar fruit juice. A sample size of 400 individuals was selected using accidental sampling. Data
were collected through questionnaires and analyzed using descriptive statistics, including
frequency, percentage, mean, and standard deviation. Inferential statistics, such as Independent
sample t-tests, F-tests (One-way ANOVA), and multiple regression analysis, were employed to
test the hypotheses.

The comparative analysis based on age revealed significant differences at the 0.01
level in product, brand, distribution, purchase timing, and purchase quantity among consumers
with varying ages and average monthly incomes. Factors influencing the purchase decisions of
Doi Kham Sugar-Free 0% Fruit Juice included perceptions of product value and attitudes
towards product strengths. Additionally, factors related to the decision-making process—such as
awareness of the need to buy, product information search, evaluation of alternatives, purchase
decision, and post-purchase evaluation—significantly influenced purchase decisions. These
predictor variables collectively explained approximately 59.80% of the variance in the dependent

variable.
Keywords: Doi Kham, 0% Sugar Fruit Juice, Purchase Decisions, Consumer Perceptions
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