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ABSTRACT

The objectives of this study were to Service Quality Factors Affecting Repurchase
Intention of MRT Yellow Line Costumers was quantitative research. the researchers collected
400 people a Sample group. Be a user of the MRT Yellow Line service more than 2 times in the
past 6 months and data was analyzed for percentages, mean, standard deviation, statistic t-test,

One-way Analysis of Variance and the stepwise Multiple Regression analysis.

The results found that passengers using the service of different genders have Returning
to use the service again is different. In terms of age, education, occupation, and income, there
are differences. Returning to use the service again no different and in terms of service quality.
The results of predicting repeat service use were 53.8 percent. That Service Quality
Responsiveness and Empathy. As a result, passengers will return to use the service again with

statistical at 0.05
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