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Factors influencing digital TV news consumption in Bangkok province
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Abstract

This research aims to identify factors that influence the consumption of digital TV news
programs in Bangkok. The study population for this research is the residents of Bangkok, totaling
5,686,646 people. Data was collected from 400 individuals through questionnaires. Data analysis
was done using percentages, averages, standard deviations, correlation coefficients, t-tests for
differences, and one-way ANOVA.

The research findings show that the majority of survey respondents are male, aged 26-35,
have undergraduate education, and work in private companies. The consumption behavior of digital
TV news programs among the respondents shows that they predominantly watch news programs
within 1 week for 5-6 days, spending 2-3 hours per viewing session, watching between 18:01-20:00,
on Channel 3 HD and digital TV news.

The factors influencing the consumption of digital TV news programs overall are moderate,
with an average score of 3.47. Comparing the differences in factors influencing consumption with
personal demographic characteristics such as gender, age, education level, and occupation,
statistically significant differences were not observed.

Comparing the differences in factors influencing the consumption of digital TV news programs
with personal demographic characteristics such as age and education level, statistically significant
differences were not observed. However, differences were observed when comparing occupation,
with statistically significant differences found in all aspects of content, presenters, headline usage,
and visual and audio elements at the 0.05 significance level.

When comparing the factors that influence the consumption of digital TV news programs by

personal status in terms of age, it was found that overall, there are no statistically significant



differences at the 0.05 level. Specifically, the aspects of content, presenter, headline style, and
audiovisual quality did not show statistically significant differences at the 0.05 level.

When comparing the factors influencing digital TV news program consumption by personal
status in terms of education level, it was found that overall, there are no statistically significant
differences at the 0.05 level. Specifically, the aspects of content, presenter, headline style, and
audiovisual quality did not show statistically significant differences at the 0.05 level.

Keyword : Media consumers, Media consumption behavior
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