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Marketing mix factors affecting the decision to install solar power generation

systems among electricity users in the western region
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ABSTRACT

This study aimed to study the marketing mix and demographic factors affecting the
decision to install a solar power generation system of electricity users in the western region of
Thailand. The population was electricity users in the western region of Thailand. The sample size
was 425 people. The sampling method was used to collect data using a questionnaire. The data
analysis used descriptive statistics, frequency, percentage, mean, and standard deviation. The
inferential statistics used the Independent Sample t-test, F-test (One way ANOVA), and multiple

regression analysis.

The results of the study on demographic factors affecting the decision to install a solar
power generation system of electricity users in the western region found that the population with
different ages, statuses, occupations, average monthly income, and average monthly electricity
bills had different decisions to install a solar power generation system in terms of products, time,
brands, sellers, and purchase volume, which were significant at the 0.05 level. The results of the
study on the marketing mix affecting the decision-making behavior to install a solar power
generation system found that the marketing mix of products, promotion, people, physical
characteristics, and processes had significant effects on the decision-making behavior to install a

solar power generation system at the 0.05 level.
Keywords: solar energy, solar roof
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