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ABSTRACT

The objective of this research study to 1) Study the influence of perceived risk and trust of
Mobile banking application user in Bangkok metropolitan region 2) Study the intention to use the
Mobile banking application services of users in Bangkok metropolitan region 3) Study personal factors
that affects intention to use the Mobile banking application services of users in Bangkok metropolitan
region 4) Study the perceived risk and trust, affects intention to use the Mobile banking application
services of users in Bangkok metropolitan region. The research sample totally 400 respondents is
Mobile banking application users lived in Bangkok metropolitan region that over 15 years old. An
online questionnaire is a research instrument used to collect information from sample. Data analysis
and statistics by percentage, mean, standard deviation and test the statistics hypothesis by

Independent Sample T-Test, One Way ANOVA, Scheffe' method and Multiple Regression Analysis.

The results of the study revealed that the majority of respondents were female at 57.25
percent, aged 20-30 years at 34.75 percent, education at the bachelor's level at 63.00 percent,

employees at 42.50 percent and average monthly income 20,000 - 40,000 baht at 36.00 percent.



And the results of the overall level of opinions on perceived risk at a high level (X= 3.58, SD. =
.753), the overall level of opinions on trust at a high level (X = 3.67, S.D. = .673) and the overall
level of opinions on the intention to use the Mobile banking application services of users in Bangkok

metropolitan region at a high level (X = 3.94, S.D. =.748)

The results of the statistic hypothesis testing found that Mobile banking application users with
different personal factors (gender, age, education, occupation, and average monthly income) had not
different intentions to use Mobile banking application services at the level of statistical significance
of .05 (t(398) = 0.781, p = 0.435) and the Perceived risk affects the intention to use the Mobile
banking application service of users in Bangkok metropolitan region statistically significant at the .05
with the predictive power value at 13.60 percent, Trust affects the intention to use the Mobile banking
application services of users in Bangkok metropolitan region statistically significant at the .05 with
the predictive power value at 56.40 percent. The results of the study, Banks or Mobile banking
application service providers to be continue with the data to develop products. Or to be continue to
design and develop the Mobile banking application system, include planning the marketing strategy

of the service provider.
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Unstandardized | Standardized
Coefficients Coefficients
Model t Sig. Tolerance | VIF
Std.
B Beta
Error
(Constant) 3.078 | 0.193 15.936 | 0.000**
auaNNlaaants (Security Risk) 0.039 | 0.060 0.042 0.648 0.518 0.505 1.981
AWNITEI (Financial Risk) -0.023 | 0.056 -0.028 -0.403 | 0.687 0.454 2.204
ANRIAY (Social Risk) 0.240 | 0.053 0.292 4.487 | 0.000** 0.510 1.962
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0.166 | 0.052 0.205 3.205 | 0.001** 0.528 1.894
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AWLIR (Time Risk) -0.064 | 0.049 -0.100 -1.313 | 0.190 0.371 2.694

Y = 3.078 + 0.039(X1) - 0.023(X2) + 0.240(X3) + 0.166(X4) — 0.183(X5) - 0.064(X6) + 0.695

R? = 0.149, Adjust R® = 0.136, F = 11.492, Sig. = 0.000
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A21ua31al3u3n13 Mobile Banking Application 845 13u3n1slunysinwamiuasuazInama & 3




dauds Ao duasaN (Social Risk), audsz@nTa1w (Performance Risk) uasdnudala (Psychological
Risk) d9nadadana1uadlaliuinis Mobile Banking Application agnsfinadanniiaianizay .05
= ) A a & o o o A . . ! \ & @
FaauIUANNATIN NaN1TIATERETaTENITUFAAADS (Perceived Risk) #inadanInaalald
3N Mobile Banking Application ¥a35lFuin1slunjiinwaniuasuazdInmma wudidaudsns
FU3ANULEDY (Perceived Risk) TiunuaTursauudsUsiuludiudsainuaslalduinas Mobile

Banking Application a3t lFuinmslunyanwamuasuazdinmna ldsauaz 13.6 (Adj R® = .136)

a131910 2 dradanldRasananumanzasvessunInanasiiinrauradaulslasazeIny
Tinlafisanadaninuaslalduinig Mobile Banking Application a3gl3uin1slunjsnwaniuas

wazUIuuma
Unstandardized | Standardized
Coefficients Coefficients
Model t Sig. Tolerance | VIF
Std.
B Beta
Error
(Constant) 0.977 | 0.141 6.933 | 0.000**
@Tﬁumm%aﬁ'@lﬁ (Integrity) -0.029 | 0.049 -0.030 -0.594 | 0.553 0.439 2.279
ALIAUN (Intent) -0.046 | 0.042 -0.054 -1.105 0.270 0.458 2.182
AWANNRINITD (Capabilities) | 0.256 | 0.060 0.256 4.283 | 0.000** 0.306 3.265
TUHAANT (Results) 0.603 | 0.050 0.598 12.051 | 0.000** 0.445 2.250
Y = 0.977 — 0.029(X1) — 0.046(X2) + 0.256(X3) + 0.603(X4) + 0.494
R? = 0.568, Adjust R® = 0.564, F = 129.796, Sig. = 0.000

* findAymMIsianszay 0.05
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