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ABSTRACT

This research aimed to study the influence of service quality through tablet-based
food ordering technology on consumer satisfaction in restaurants within Bangkok. The objectives
were to assess the level of service quality, examine consumer satisfaction, compare satisfaction
based on personal factors, and analyze service quality factors that influence satisfaction. The
sample consisted of 385 consumers who had used tablet ordering services in Bangkok
restaurants, selected through convenience sampling. The research tool was an online
questionnaire. Data were analyzed using descriptive statistics, T-Test, One Way ANOVA, and
Multiple Regression Analysis.

The results indicated that most respondents were female, aged 26-35 years, held a
bachelor's degree, and worked in private companies. The most influential factors on overall
satisfaction were ease of use (B = 0.292), enjoyment (B = 0.247), and reliability (B = 0.102).
Gender and age were found to significantly affect satisfaction, with females and consumers aged
26-35 reporting higher satisfaction levels than other groups.

These findings can be applied to improve the efficiency of tablet-based ordering services

in restaurants to better meet consumer needs in the future.

Keywords: Service Quality, Customer Satisfaction, Technology, Tablet Ordering
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