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ABSTRACT

This research aimed to (1) examine the level of opinions among private car users
in Bangkok toward the marketing mix factors (7Ps) related to the purchase of voluntary car
insurance; (2) study the decision-making process for purchasing car insurance among consumers
in Bangkok; (3) compare differences in purchasing decisions based on demographic factors; and
(4) analyze the influence of marketing mix factors on the decision to purchase car insurance.

This study employed a quantitative research methodology using a structured
questionnaire distributed to 400 respondents selected through convenience sampling. The
participants were private car owners with experience purchasing car insurance in Bangkok. Data
were analyzed using descriptive statistics—mean, percentage, and standard deviation—as well as
inferential statistics including ANOVA and multiple regression analysis.

The results revealed that all seven elements of the marketing mix—product, price, place,
promotion, people, process, and physical evidence—positively influenced the decision to purchase
car insurance. Among these, process and people had the highest predictive power in the model.

The findings suggest that insurance companies should emphasize improving service
processes, enhancing staff capabilities, and expanding accessible communication channels.
Additionally, well-planned promotional strategies should be used to strengthen consumer trust and

brand loyalty, ultimately leading to more effective purchasing decisions.

Keywords: Purchasing Decision, Car Insurance, Marketing Mix, 7Ps, Bangkok

Consumers
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A7 1 ﬂ'ﬁ@ﬁﬁﬁ??f“’lunviﬁavimvmwmmmwamwmm@namﬁangg]mwaoﬂaa‘fﬁ/@ﬁumu
UszaunimIaata (7P’s) uadantsdaaulador/ssnunzsnewud §1mIUsnsudaInynnazad

gjfu?‘[ﬂﬂAlm"iim"'@mgamwwmum

Unstandardized | Standardized Collinearity
Coefficients Coefficients Statistics
Model t Sig.
Std. Tolera
B Beta VIF
Error nce
drasn 1.760 | 293 ; 6.012 | .000 | - -
129 .044 .146 2.908 | .004 | .862 1.160
T UNAAN U (X1) *




TR38AUINAN(X2) .065 .040 .083 1.639 | .102 | .836 | 1.197
2900 UTRININIIIN .087 044 100 1.990 | .047 | .855 | 1.169
I UNE(X3) *
199 AIWNNIRILRINAITARA 101 .040 119 2.507 | .013 | .956 | 1.046
(X4) *

.087 .039 113 2239 | .026 | .850 | 1.177
TRIANUNTENIN(X5) *
T28AWNIZVIBNI(X6) .004 .040 .005 109 |[.913| .899 | 1.112
LA URNBUZNIINIL AN .096 .045 .108 2.110 | .036 | .829 | 1.206
(X7) *

[Y = 1.760 + 0.129(X1) - 0.065(X2) + 0.087(X3) + 0.101(X4) + 0.087(X5) - 0.004(X6) + 0.096(X7)

+0.479 |

r=.387% Adjusted R% =135 R% =0.150 SE = 479 DW d = 1.867

o o ad . A o a ada

* InpdanIaianszay 0.05, ** InpdrAyn1Iaianszay 0.01

v A

NANIANHINLT TAT0RIUUITZANNINIANNA(7P) NUNIaaRIIATaU =N UALID UG
érm%'mﬂU%@Tﬁi’mqﬂﬂamaaQu’ﬂmlu%’mi’@ﬂ;omwumumﬁﬁﬁﬂﬁﬁé‘ﬂﬁwamamﬂ@iams
“ A dq( s o 6 o @ a s 6 a o a nr ] s 1
dasuladolsznunssnoud Tadumunaanum (X1) JAaNLsz@nTivinny 0.129 uaasItnIn
o e eak . e eaq X 2 . e o
AUMNVBINAANTUH AT 1 TIbIE AYNIANNIAATWATANNDY 0.129 ®I0E 198 UTa
LS ' o a a° , @ [ ' a '
NWMIIAAUY (X3) VAFNLUIZENDLYINND 0.087 JIFBEUMIFILFINMIAAA (X4) Uen
Q a Q€ 1 Qs Qs v L= a o a Qs' 1 Qs Qs £
FNUIZANDLYINNY 0.101 JAFBABWHNY (X5) Heaudsz@nBivinnu 0.087 uaz Jaduaw
> a Qs a Ag ] L ‘ﬂ! ] L= 1 dq’d a 1
ANBULNWMEMN (X7) Denguds@nBivinny 0.096 Tsuaasintassnaiiualufianiiuings
v A & v o & A v a o o A o , Aa
nMIaaanlatalsznuwAaInuug na1lfe mn;\qjuﬂnmugqmmwma USTRUM IO U WLARHA

a

X za v A v a & A X % = ! v o o a a
U ﬂSJLLWJI%N‘YI%&@@&%I’%‘H?JLW&J"]J%@]’]&IVL‘IJ@’JEI Gﬁdlua’luma\‘i ﬁﬁ]'ﬁ]&l@’]ui’]ﬂ’] (XZ) Nﬂ’]ﬁ&lﬂiza‘ﬂﬁ

(2
i)

1 o 1 v t=l &/ 1 v Qs @ A e Q/
tN1NU -0.065 ‘M&J’]Elﬂ’]’]&l’)’]%’miﬂﬂ’]ﬁu%’ﬂ%&]LW&I“D% "i]Zﬁ\‘iNﬂlﬂiz@ﬂﬂ’lﬁ(ﬂ@]ﬁ%lﬁ]%ﬂﬂ'iﬁﬂuﬂEl
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6 Qs v a s a Ag 1 et & a v =
INUUANART WA TITVEIUNIZLINMT (Xg) ReNaNLIZRNTYINAD -0.004 TadedasnINuazd
w i lufian1ay nandeliidninatatandanisaadula Nadk @1 intercept (A7) V4
sunIagi 1.760 uazAasMANAN AT uALTUESTzULINAY 0.479 NzaUdp@AYNIEIAT

2@ 0.05

ayduazandsiana

HaMIEnIGed Tasuuiinlszaunmenisaaa (7P's) Snadamianauladolsiuis
nuud AmiLInsudsinyanazadfuilnaludimianannuniues Femansnadungldlay
deulsanuumwfanimiaama noedmdaaulade usznuissfivadtes mumafdne
namy3seldesit

1. TR8GUNAAN N (Product) gij’u‘%Iﬂﬂ’l,ﬁm']ué’m”muﬂ”uwnmj’umaaﬁmauﬂqw
Gowlutaian uazanuinidaionesusenlseiusy SirennsanuuwIAaay Kotler & Dupree
(1997) ﬁi:qdwﬁmﬁmsﬁﬁmimmauauaammGTaamiQﬂ@Tﬂﬁmuﬁmﬁg\iﬁmgﬂﬁimLLa:
WINDIIN Lﬁiaa%“nmmﬁawalagaq@ FEAANBINLIUITETEY AN RIzuud (2564) WAz WA

Jaul faiva (2563) NdudwihanuduaTauazanuiBefarainiaimsidsziuipiinadans
“ A 2!’ ] s o o L™
AnAwlaTaadlinbdan
2. 138MUTIN1INMTIATIRUNE (Place) MITNAILSMIHIUTBINNFLAINUAE
6 4 a a ' ] o A & o o
wannane (aaubatt aanladl waUwAlaTi 9ay) ssnadanNazadInlumsaaauladadseiune
FAAANBINLUKIAATAY Kotler (2000) TiTzyin1InTzansfuduazuIn1snIsdibais a1 uaz

"RONUN" NANNZRUNUNOANTINYDIGNEN XOAAFBINUNIANIIVBY DAY LNAM (2564) WAL 3

o o ¢

2ING RAUWUT (2566) 391 Fasnsdadming lasawzgduuveswlad dnadensaadulade

s o

lugeddvinatiitbddny

3. JBEBNNIFILFINNITANG (Promotion) NANTINFILFINNNTANA LT NITUIILADY
XY | a A a A a @ v a ' o A % o
milwdayarulmfosiids niavasuny Snanszdumidaduliainitaian Sireandadny
Kotler (2000) indnimsfiaasmiamaddninadannaisa viauad wszwndnisnvesguilna
1aua39 REAARBINLNKITLVDY ANTDAN IWWINTTUAAG (2567) AWLIN Tadadun1IReans

o

sanaiBauinagedveddndentsaaduladevasfuslnalulng
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4. TAILENUNHNNY (People) AMANHULYBIWINNY LTU AN ANNFINTA AN

g ssnadaaudulazasfuslnag 49a39nDuIAaTeY Kotler & Dupree (1997) finain
= @ a @ \ [ v o
“l!ﬂa']ﬂi” Lﬂuﬁuﬂiu%’ﬂﬁ]mﬂﬁﬂiﬂ’]i I@Elmmiﬂai’mﬂ’nllLL@Iﬂ@l’]ﬂ‘ﬁﬂﬁJadﬁﬂiﬁa@ﬂaaaﬂu
) o A = ' o IS A o o {
NIWAIYVBN ﬁg‘ai@lﬁ WALYA (2563) ﬂWUFJq@!mﬂ’]WTaﬂwuﬂﬂquﬂnULﬂu“uﬂIuﬁ‘ﬂﬁ]Ua’]ﬂmﬁq@lu

o A dq' a s 6
ﬂ'ﬁ@l@]a%l"ﬂﬁﬁaﬂizﬂuﬂ HINUUEG

5. TRAUAUANBWHENIINIBNTN (Physical Evidence) ANUTALAUILONTIT AN
WiefiovasnnaneoiuSen u,azmmﬂLL@immwLLJ@ﬁawﬁwa@iaﬂaﬁuﬁu’Lﬁmaa@u’ﬂm
Tasawzlundasmsiniduusnsliaau soandasnumuisuse 8NN AITWUR (2564) LAz
W INGNY (2564) T3 ANAUTNWMENW 1% anuduiisariwvesuIvnuaznwansal

v dl QII v " Y =) dQ/ Qs %
RIANULT D3 LA LLﬂEdUiIﬂﬂluﬂﬁi‘ﬁaﬂizﬂuﬂﬂ

6. tThsuf lifianinaetafindan: man uaz nszuaums ud ‘e andu
ﬂm‘i’mﬁugm’[uguwawaaﬁfﬂmmm@ (Kotler & Dupree, 1997) L@a1ANIANEINLIN ;‘]I’U%Inﬂslﬁ
mmém“’zysaammmﬂm’mﬁumaaLLa:U'%miﬁ"l@T%'u I(ﬂULawwﬂumjuﬁﬁﬁsJ"l@Tim”Uﬂmaﬁaga
BINTITUNAIT V8 AIVIY 1D WATATAT (2564) fwuin “anulinsleuaznnsneal §
andwaninninge wazludiuved “nszuIumy LLﬁa:Lﬂuaq@LoﬁuluﬂmmmL%q LANNE
Serzfifsaiansulinuanuduiustiunsdadulagosthefiindery ondwnmzuilng

P oAa & g A a o a9 o A o :
1]8\1’3’]%@ﬂ&l?@lig?%ﬂl%@]ﬁﬂnﬂﬂﬁﬂﬂﬂﬁﬁw vL&ll‘Iiij’i]'fﬂ NRITNAIMULLANAT

MBHANM IV HUIUDIUNUIMAALVINIANAULLUNFY (7P's) lumarnuafianig
a v A A v o Ao o @ A & [
wodnswvauilne lasawnzlupsialsiundondasardoanulindauazanudedu maly
anuidnniuyaanIwaznIznun LI mndunyuaddynuisndsenudsariamadng

1 Ai di [ = v Aa “ A Sf
daLiad Lwamwmmwawalﬁ]LLazgﬂﬁﬂﬁLﬂ@mi@mauslasﬁaimwzma

DALEBDUNY
INNANTIFE T UEIULTZRUNINIAANA (7P’s) nanadulnadanisaadulade

ﬂi:ﬁ'uﬁ'mnau@?ﬂaa;ﬁl}”uﬁm‘l,un?amwwmm Asuiidaiauauusaiil
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v o A o n? ]
1. datanaunzluniiiidvaasiaa 11

1.miﬁm:nﬁmauﬁsm‘iaqmmwLLa:ﬂ‘%mmLﬁwLauLﬁmﬁ'uwqﬁmm;ﬁu‘%‘[mlmma:

ng mqua:smﬁm'ﬁﬁﬂm WWath U wamFuen LAZUINIILAWIZNEN (segmentation)

o

= a aa A Y > A & A
2.013FANBINANIENUYBINANTINGAR amamﬂmjaamdaaﬂaﬂumm@aﬂ%a TIE

Wudsziduianvasnaaluamag

2. 2atawanwe lwn1swinanisioe 1l

1. USHNAITLHNIINAIWINR AN N NT AL L1298 ATALUARY LAZENNITDUTULE Lo

v { v 1 { o é’
muﬂ’nmadn’mam:qﬂﬂa LﬁaLmﬁﬁdﬂi}&l@lﬂ’](ﬂLﬂﬁ'ﬂ&ﬂﬁlﬁ(ﬂid"g@LL&z?j@L’%u&l'}ﬂ%u

2.0738UFTNNINNAUUUTLUJFUNUT 11u udafawiunuaaiy uistinaslna 9 i

a . A ¢ A IS v a @ A A 1 [ 1
LLBﬂWE\]Lﬂ’HWV‘niE]vLﬂ% LWE]L‘]_J%ﬂ']iﬂiz@luwf]@]ﬂi?&lﬂ?ﬁ@]@]ﬁ%l’fﬂﬁﬁﬂ LLﬂQﬂﬂ’]ﬂQ&lLﬂ?%&l’]ﬂ

3. AILRTNUNLINYAININIBAIENNTOLINIIINNHENNIRARNT NI ANAa N st aing

=3 43/ di n' o< U v oA
andig Lwamemmwﬂﬂ%ﬂungm

, o . & & & A ~ P
4 DAINWWINVRUIEUAITHRIINAREL V]Gaauvlﬂu-ﬂawvlﬂu WREAITNIZUULLIB VNS UL real-

. A vy A @ A v Y R A v v &
time LWGIWH‘U?IJW@@I@&%I’%VL@G’]EI LLaszmaumvl@amoa:mﬂw’mmu

U [ 4 ot &~ 6 ¥ o A ] A A v
S5.ANUNINANL T ﬂ’ﬁ‘]_]i‘]JIOo&lL’JU‘IL‘]I@]LLQZLLaﬂSL%YI%ﬁSJEJ INUAUWILDEND LLRERENDW

A IS dl o dl v L ¥ A
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