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Marketing Mix Factors Affecting Big Bike Motorcycle Purchase Decisions of
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ABSTRACT

The purpose of this study is to explore the marketing mix that impacts Thai riders'
decisions to purchase big motorcycles (big bike), utilizing the conceptual framework of Philip
Kotler's Marketing Mix 7Ps Theory (1967) and Schiffman and Kanuk's Purchasing Decision
Theory (1994). This study aims to determine how marketing mixes, which includes product,
price, place, promotion, people, process, and physical evidence, influences riders' decisions to
purchase big motorcycles (big bike). Sample In this research is big bike riders in Thailand were
surveyed using the Convenience sampling method. BTW, since the data collection period for
this research took place during the rainy season, there were fewer big bike riders available. As a
result, the questionnaires could not be collected in full, and only 135 participants were surveyed.
The research methodology was a questionnaire with quantitative and qualitative questions and a
Likert Scale for measuring riders' attitudes toward the marketing mixes. Data analysis. The
questionnaire data was analyzed using SPSS to determine important statistical values such as
mean, standard deviation, and proportion. Hypothesis testing statistics including analysis of
variance and multiple regression analysis were also utilized for analyzing the relationship
between variables. The initial research outcomes demonstrated that the marketing mix in various
aspects has significant effects on drivers' purchasing decisions. Overall, it is significant.
Furthermore, personal considerations such as age, the quantity of big bikes currently available,

and location all have an important influence on the decision to purchase a big bike.

Keywords: Big bike motorcycle, Thai riders, 7Ps Marketing mix, Purchase decision
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